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INTRODUCTION
TO ETMANA
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ETMANA MAIN FEATURES

etmana is a new shopping
experience that will combine
shopping with social networks.

New technology will help customers to

get the benefits of shopping offline, while
doing it online. Now you can shop with
your friends and try on the outfits in virtual
dressing rooms without leaving your home.
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PRODUCT
VALIDATION

etmana Pitch Deck | 2024



PRODUCT VALIDATION

Testing/ Measuring the product to
understand its results better through
a focus group. We have reached these
results:

76% of the sales was through group offers,
While 24% was through direct sales.

21% of the group offers sales was of the same size

(might be for one person), while 79% was orders of
different sizes which tells that the majority of customers
are more inclined towards buying in groups (social
shopping experience)

That's why we’re confident about the
expanding effect of the concept of
grouping offers.
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THE ROAD TO PROFITABILITY:

1

m THE ROAD TO PROFITABILITY: Launching

Commission from

B2B2C | vendors/Suppliers 7100 q op Running
B2B White Label eCommerce /
2 Marketplace Platform Saas 2024 %90 q Processing
3 B2C Private Label Gross Profit %55 w Processing
4 B2B advisors/stylists Ads %00 10 Planing
5 B2B Vendors/Suppliers Ads w00 K0) Planing
6 B2B2C advisors/stylists Fees 400 o Planing
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etmana products

. etmana shop

etmana plus

setmana community

.etmana social shopping platform
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CUSTOMER / VENDOR
PAIN
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CUSTOMER / VENDOR PAIN

CUSTOMER PAIN VENDOR PAIN

1. The Pandemic

1. The Pandemic

2. Time Factor 2. High Expenses

@ &P

3. Varieties & Offers 3. Exposure

Do
SN
Do

B 3>

4. Shipping with Friends availability 4. Price Tags

5. Receipt Value

\N\

5. Fitting Room

> Q

6. Styling Tips

7. Reviews and Feedback Privacy

Iy O
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ETMANA CAN HELP

etmana steps in between the customer and
vendor to create a win win situation.

PERKS OF BEING ETMANA'S CUSTOMER PERKS OF BEING ETMANA’S VENDORS

» Get Access to personalized and private ©%0 » Cut overhead costs arising from rent, sal-
reviews from your own social circle a4 aries, electricity, etc..
[}

» Share your purchasing experience with 24/ » Availability for 24/7 allowing ongoing
family and friends Z sales
a » Small and medium-sized retailers can

Easily compare prices and get the best ,_@.

offers between products and brands = increase their revenues by reaching a

broader market base

» Shop from both local and international o2 | » Items Prices can be easily adjusted digi-
brands in no time —o- tally

» Receive weekly style tips, trends, and new S@] » Shared orders can easily boast the ven-
arrival updates dor’s basket value and selling target

» Obtain a real dressing room experience
from the comfort of our screen with Et-
mana'’s virtual dressing room

@ F 7R RS
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ONLINE FASHION INDUSTRY
MARKET VALUE
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ONLINE FASHION INDUSTRY | MARKET VALUE

The business of fashion is more than big;
It’s the biggest of the big.

Over the next five years, Online fashion's
7.18% compounded
annual growth rate

Will put the industry at

+$1.0 trillion

- 1.58b™

p Revenue in the Fashion
segment is projected to
reach in 2022

3.84b™

p Revenue in the Fashion
segment is projected to
reach in 2022
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SEO

Followers on facebook
Followers on Instagram

\ Followers on Linkedin
Followers on Twitter
Target audience

Mobile application

Market
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ETMANA LAUNCHING YEAR 2022

Year 2023

543,200K $
Total
Sales

> 145 27%
Average

Brands No. e
asket
® 2o

ACHIEVEMENT
1.4%

Retention

67K

Instagram
EG
Followers

581.2K
Facebook
Followers

59.363K
Registered
Customer
Country

Launching

etmana
Launching

Year 2022

9K+
Orders

18%

Average
Basket

K

ACHIEVEMENT
1.2%

Retention

33K

Instagram
EG
Followers

350K

Facebook
Followers

8.4K
Registered
Customer
Country
Launching
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SALE
FORECASTING
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SALES FORECASTING

10
7 M USD f

8 ZﬁUSD —A
. A
1,6 M USD/

6 /

Bl Total=12,630,000 usD 5 7
4 380K USD ,/

/,-o-/

Reasons for the expected increase in sales value: 3 A
130KUSD/

o 2

tﬁ » New Used Featured /
1
» Private label and exclusive brands
Milion O
Exclusive Offers 2022 2023 2024 2025 2026

v

Geographical Expansion

@ I & T

Strategic plan to gain a bigger market share and increase basket average

v
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OUR TEAM
OUR FOUNDERS & TEAM MANAGEMENT
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WHO WE ARE

o

Mohamed
Samhoud
Founder

& Chairman

» Mr Samhoud has experience in both Africa
and the Middle East, specifically the Saudi
Arabian market. He specialises in digital trans-
formation, networking and infrastructure. He
established two startups within the last six

years.

m /mohammad-samhoud-balba025

Hany Daba
Co-Founder
& CEO

» The mastermind behind it all.LEtmana’s Co-founder
Hany Daba has combined experiences from many
parts of the Middle East, in different industries.
Fashion, FMCQG, electronics, lighting, healthcare and
pharmaceuticals are a few industries, which he was
exposed to during his 20 years of experience.

m /hanydaba

Etmana’s team:

» We brought together experts from the online
fashion retail industry to lead our team. We have
experts who worked at Noon, Jumia, Al Futaim,
Amazon and others in Egypt and Saudi Arabia.
Our team ensures that we have the strength to
infiltrate this market.
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ETMANA ROAD MAP

INVESTMENT

Investment usage:

October 2021

etmana
entity

Requested Amount:

TIM VS 10% equity

Investment
new round

TECHNOLOGY
& RESOURCES

Closed Investment

LOGISTIC

MARKETING

March 2024

Launching
Opening Pre-seed
Round

KSA EXPENION

April 2022

PURCHASING

Pre-seed (Safe Note)
Investment Elite Group

1.3 M USD
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TECHNOLOGY PARTNERS
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For more info please contact:

HANY DABA

+20 122 395 1756
+966 59 643 9533

hany@etmana.com @@ @
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