





THE

STRUGGLE.

ML\BI provider - Advertising Agencies

-No diverse and high-quality data
.Insufficient data
-The limitation on data acces



Secure, Private,
and Protected

(Data is never shared)






TAM - Global
$852.83B (2024)

SAM - MENA
& Saudi Arabia

$7.32B (2024)

SOM - Saudi Arabia
(Bottom-Up)

$121.6M
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Data Market
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Q2 2024 Q3 2024 Q2 2025 Q1 2026 Q1 2027
Ql 2024 Launch EleeN Onboarding E-Campaign E-Campaign e-FedLearn
MVP Data Controllers SMS Channel Full Feature e-FedAnalytics
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THIS IS JUST THE

BEGINNING.
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e-Silo

Al Model store like BRCA,
HeartDisease, etc.)
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(Al Model Training for central-

(Al inferencing engine for all
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Al models)

e-Infer






TRACTION.

CLEINT

INCUBATORS & PIF PORTFOLIO

INSIGHT
DATA CONTROLLERS

(4 DIFFERENT SECTORS ) (150+ INSIGHTS)

MARKETERS
DATA SIZE

(160+ GB OF DATA) (700K QUALIFIED LEAD)

REPRESENTING APPROXIMATELY 2% OF SAUDI ARABIA MARKET.

PIPELINE HIGHLIGHTS

EXPLORATORY INTEREST - SUBCONTRACT OPPORTUNITY | 1M SAR POTENTIAL

EARLY DISCUSSIONS - SUBSCRIPTION MODEL | *x80K SAR ANNUALLY

EVALUATION PHASE




COMPETITORS.

Federated Advertising Privacy Key
Learning Solution - Preserving Differentiator

Healthcare-only, no ad activation

ML infra, no audience targeting

(Promoted Tweets) Click-based targeting only

(Search & Sisplay Ads) Pixel/cookie dependent

(Snap Ads, AR Ads) Single-platform focus

. Global Insights + Purchase-Based
(Multiple Channels) Targeting + Multi-Channel Activation

(with zero data exposure)

ELEEN = GLOBAL PURCHASE INTELLIGENCE + PRIVACY-FIRST TARGETING

Build high-intent audiences from real purchase behavior (POS, delivery, fintech, healthcare) -
Activate across Meta, Google, Snap, SMS, TikTok -
All with zero raw data sharing.



Test and Certified

Research Institution

Innovation

U.S. Patent Progress
Disease Diagnosis
Through Privacy Pre-
serving
Development of two

innovative aggregation

algorithms




Business and Commercial CEO and Co-Founder CTO and Co-Founder R&D Director
Lead

G
panda



THE ASK.

28 % SECURED 16%
OTHER
35%

SALARIES l

| 9%

Office 1 IT Expenses

:

THE ASK

$2.3 SAR MILLION

17%

I x Marketing & Sales

18%

DEVELOPMENT 6%
R&D






