
CORA
Like $Cash App, built our way — Social payments: Accept, transfer, and connect
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1

/Problems

Difficulty in sending and receiving payments

2 Poor user experience 

3 Lack of social connection in financial interactions



WAYS TO SEND
MONEY
No need for multiple apps or complex steps, One-
step user verification, Direct and secure connection
that saves time and reduces errors

/Solution

/Cora.sa



MAKE PAYMENTS
FEEL PERSONAL
No more cold transactions—send with a message, emoji,
or inside a group. One place to pay, chat, and connect.
Fast, secure, and human



Business Model
Cora’s business model focuses on user experience, safety, and value.
Revenue comes from

Transaction Fees A small fee of 0.5% – 1.5% on each successful transaction

/

We expect to capture 1%
of the market volume

this represents a potential processed volume
of $600M



Open Banking Payments
vs Other Payment Methods

Secure personal information

User experience 

Social connection

Bank
TransferWallets/CORA



Timeline 2025

Cora link
MVP Web app lunch

Cora app
Social payment app using open
banking is ready

Cora app
Cora social payment app with minimum func

Cora app 
start connect to open banking 

/

Q1 Q2 Q3 Q4



Product Development
40%

Cora Team
30%

SAMA
15%

Location
10%

Marketing & Sales
5%

The Ask
$300K for 10%



CORA TEAM

Business Developer with experience in public relations, product development, and startup launches.
Worked 4 years at Connect (Apple operator in Saudi Arabia and Canada)

CoFounder

ABDULHAKEEM 
Business development

MOHAMMED ALSAYYED
Founder

Information technology

Information Technology Specialist with over 4 years of experience in building apps and
projects. Previous experience includes Al Rajhi Capital, Tuwaiq Academy, and Business
Valley

CORA Contribution & Employee

BASMAH EBRAHIM
Business development 

MUHANNED ALMUTIRI
Developer

MOHAMMED ALGHAMDI
Developer 

AMIRAH ALSNAT
Accountant 

MOHAMMED ALSULAMI
CORA ADVISOR


